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Manulife’s new brand campaign presents the life of
Hong Kong people in the year 2040
Hong Kong — Manulife Hong Kong has launched a new wave of its multi-media, consumeroriented Retirement Solutions brand campaign, illustrating the daunting realisation of the impact
of time and inflation on the lives of Hongkongers and reminding them of the importance of early
retirement planning.
The new campaign gives Hongkongers a sense of how retired life could look in the year 2040. It
is an extension of the company’s “Retirement Solutions” campaign launched in 2013, which
highlights the cost associated with retirement and the need to plan earlier for a worry-free life
after work.
Isabella Lau, Vice President and Chief Customer Officer for Manulife Hong Kong, said: “This new
wave of campaign speaks directly to individual consumers, giving them a rare glimpse into what
life in the future might have in store for them. The campaign brings to the front that Manulife is the
pre-eminent retirement expert and we are well positioned to help customers build, protect and
enjoy their wealth.”
The campaign includes TVC, online videos, digital advertising and online social-media, print
advertising and out-of-home (OOH) displays – to trigger conversation among the general public
on the importance of retirement planning. DDB Group Hong Kong is the creative agency behind
the campaign.
Two 30-second TVCs use a timeline notion to illustrate how escalating grocery costs and hospital
waiting times will affect retirement. An immersive journey allows consumers to experience the
tough cost of future living and understand that Manulife’s suite of retirement solutions can help
Hongkongers plan for the future and maintain their current standard of living. A huge outdoor
advertising showcase will take over Causeway Bay and Hong Kong MTR stations, while print
advertising mirrors the TVCs.
The campaign also features three online videos showing different news flashes and TV
commercials from the year 2040. In one video, efforts to cut hospital waiting times see the launch
of innovative new four-level hospital bunk beds; while in another, soaring real estate prices create
demand for new starter homes built for retirees that only have room to sleep and eat standing up.
The third video presents a future where overseas travel has become prohibitively expensive. With
holidays a thing of the past, travel agencies deliver new ”Dream Holiday” simulated vacation
experiences.

Other 2040 news flashes and useful information on retirement planning will also run on the
campaign’s interactive website, RetireSimple.hk, to help visitors understand the costs of the
future that impact their own lives. They can pick ten essential retirement items and discover how
much they will cost over 25 years in retirement. Visitors can also delve into infographics and
expert advice, as well as a host of helpful articles on disparate retirement-related issues, under
the site’s “Talking Retirement” section.
Adrian Li, Business Director at DDB Group Hong Kong said, “Our strategic insight for the
campaign is that Hongkongers often overlook the impact of time and inflation on their retirement
plan. We hope to take people on a realization journey and show how Manulife can help
Hongkongers achieve their retirement life expectation.”

To watch the two 30-second TVCs click here:
Grocery: https://youtu.be/PsBHfKHfrfE
Hospital Waiting Time: https://youtu.be/kasecY-bz_Y

Manulife’s new campaign aims to illustrate
the daunting realisation of the impact of time
and inflation on the lives of Hongkongers and
show how Manulife can help them achieve
their retirement life expectation.

To watch the online videos click here:
Innovative starter homes for retirees: http://youtu.be/5bRn8UtDNWY
Dream Holidays: http://youtu.be/lfP_8BIQz10
Four-level bunk beds at hospitals: http://youtu.be/g3xx7mcKuY8

The campaign features three online videos
showing different news flashes and TV
commercials from the year 2040. It aims to
give consumers a rare glimpse into what life
in the future might have in store for them.
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